
Don’t let good intentions lead 
you down 'that' paved road

Tips for sidestepping content tunnel vision



What we’ll talk about

• Dynamic delivery 
• Definition 
• A quick look back 
• A new perspective
• Metrics



Dynamic delivery 

• Dynamic delivery leads to exceptional experiences
• Commercial paradigms

• Streaming service recommendations (Netflix)
• Online sales suggestions (Amazon)
• Social media (Instagram)



Dynamic delivery 

Content
• Instant access to content on-demand
• The right content
• Personalized for the user
• Accessible and appropriate for the device on which its being 

consumed
• Accessible from all customer touchpoints in their journey

Dynamic delivery leads to exceptional content experiences 



A quick look back  



Looking back: Search by silo



Customers arrive at a page with a question and 
have to make a decision before they know 

what content type they need



A new perspective



New perspective: Federated search



New perspective: Federated search

Federated search 
• Knowlegebase articles, documentation, communities, training 

snippets, videos, blogs …
• No need to decide what type of information before searching
• Results are formatted based on device type
• Allows refinement using filters 



New perspective: Federated search



A single pane of glass 



New perspective: Curate

Curate
• Define the taxonomy
• Enrich your content with semantic tagging 
• Better findability and searchability



New perspective: Curate



New perspective: Personalization



New perspective: Personalization

Personalization: Show users the most relevant content and 
provide proactive recommendations based on:

• User profile 
• Past activity
• Past activity of users like them
• Role-based personalization (authentication & CRGs)
• User preferences 
• Locale



New perspective: Personalization



New perspective: Personalization

Personalized for 
each user:
§ SSO 
§ Access only 

content defined 
for my persona

§ Based on 
machine learning, 
site recommends 
content for my 
persona 



New perspective: Optimize the experience



New perspective: Optimize the experience



Metrics



Analytics: Traffic Overview 



Analytics: Search Overview  



Analytics: Content Overview 



Analytics

• Allows you to 
• Make content decisions using real-time data
• See what your users are reading - or not reading
• See what your users are searching for and find – or not find 
• Show the value of your content solution



Dynamic delivery: Digital experience

Dynamic content is no longer a nice to have 
It’s a business imperative 



Thank you!


